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I Votes - (23 out of 27 initiatives voted for)

Actions Direct Indirect
Proposal for a legislative framework for |5 (ClientEarth, | 1 (AIPCE)
sustainable food systems EAPO,
1 EuroCommerce,
European
Fishmeal, WWF)
Develop a contingency plan for ensuring food | 1 (EAPO) 4 (AIPCE, ClientEarth,
2 | supply and food security European  Fishmeal,
WWEF)
Evaluation and revision of the existing animal 4 (AIPCE, ClientEarth,
7 | welfare legislation, including on animal transport European  Fishmeal,
and slaughter of animals WWF)
Proposal for a revision of the feed additives | 1 (European
8 | Regulation to reduce the environmental impact of | Fishmeal)
livestock farming
Proposal for a revision of the Farm Accountancy | 1 (European
Data Network Regulation to transform it into a | Fishmeal)
9 | Farm Sustainability Data Network with a view to
contribute to a wide uptake of sustainable farming
practices
Clarification of the scope of the competition rules 5 (AIPCE, ClientEarth,
10 in the TFEU with regard to sustainability in EAPO,
collective actions EuroCommerce,
European Fishmeal)
Legislative initiatives to enhance cooperation of | 3 (EAPO, | 2 (AIPCE, ClientEarth)
11 primary producers to support their position in the | EuroCommerce,
food chain and non-legislative initiatives to | European
improve transparency Fishmeal)
12 | EU carbon farming initiative 1 (European Fishmeal)
Initiative to improve the corporate governance | 1 (ClientEarth) 4 (AIPCE,
13 framework, including a requirement for the food EuroCommerce,
industry to integrate sustainability into corporate European  Fishmeal,
strategies WWF)
1
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Develop an EU code and monitoring framework for | 1 (ClientEarth) 3 (AIPCE,
14 | responsible business and marketing conduct in the EuroCommerce,
food supply chain WWF)
Launch initiatives to stimulate reformulation of | 1 (EAPO) 3 (AIPCE, ClientEarth,
15 | processed food, including the setting of maximum EuroCommerce)
levels for certain nutrients
16 Set nutrient profiles to restrict promotion of food | 1 2 (AIPCE, WWF)
high in salt, sugars and/or fat (EuroCommerce)
Proposal for a revision of EU legislation on Food 3  (AIPCE, EAPO,
17 Contact Materials to improve food safety, ensure European Fishmeal)
citizens’ health and reduce the environmental
footprint of the sector
Proposal for a revision of EU marketing standards | 6 (AIPCE,
for agricultural, fishery and aquaculture products | ClientEarth,
18 to ensure the uptake and supply of sustainable | EAPO,
products EuroCommerce,
European
Fishmeal, WWF)
Enhance coordination to enforce single market | 3 (AIPCE, | 3 (EuroCommerce,
19 rules and tackle Food Fraud, including by | ClientEarth, European  Fishmeal,
considering a reinforced use of OLAF’s investigative | EAPO) WWF)
capacities
Proposal for a harmonised mandatory front-of- | 3 (AIPCE, | 3 (ClientEarth, EAPO,
20 pack nutrition labelling to enable consumers to | EuroCommerce, | WWF)
make health conscious food choices European
Fishmeal)
Proposal to require origin indication for certain | 4 (AIPCE, | 1 (European Fishmeal)
21 | products ClientEarth,
EAPO, WWF)
Determine the best modalities for setting minimum | 3 (EAPO, | 3 (AIPCE, ClientEarth,
mandatory criteria for sustainable food | European WWF)
22 | procurement to promote healthy and sustainable | Fishmeal)
diets, including organic products, in schools and
public institutions
Proposal for a sustainable food labelling | 6 (AIPCE,
framework to empower consumers to make | ClientEarth,
sustainable food choices EAPO,
23
EuroCommerce,
European

Fishmeal, WWF)
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Review of the EU promotion programme for |2 (ClientEarth, | 4 (AIPCE,
24 agricultural and food products with a view to | EAPO) EuroCommerce,
enhancing its contribution to sustainable European  Fishmeal,
production and consumption WWEF)
Review of the EU school scheme legal framework | 1 (ClientEarth) 3  (AIPCE, EAPO,
25 | with a view to refocus the scheme on healthy and European Fishmeal)
sustainable food
Proposal for EU-level targets for food waste | 1 (WWF) 4 (AIPCE, ClientEarth,
26 | reduction EAPO,
EuroCommerce)
Proposal for a revision of EU rules on date marking | 1 (AIPCE) 3 (ClientEarth,
27 | (‘use by’ and ‘best before’ dates) EuroCommerce,
WWF)

Il. Most Voted — Direct Relevancy

18) Proposal for a revision of EU marketing standards for agricultural, fishery and aquaculture
products to ensure the uptake and supply of sustainable products (6 direct | 2021-2022)

23) Proposal for a sustainable food labelling framework to empower consumers to make
sustainable food choices (6 direct | 2024)

1) Proposal for a legislative framework for sustainable food systems (5 direct, 1 indirect | 2023)
21) Proposal to require origin indication for certain products (4 direct, 1 indirect | 2022)

11) Legislative initiatives to enhance cooperation of primary producers to support their position in
the food chain and non-legislative initiatives to improve transparency (4 direct, 1 indirect | 2021-
2022)

19) Enhance coordination to enforce single market rules and tackle Food Fraud, including by
considering a reinforced use of OLAF’s investigative capacities (3 direct, 3 indirect | 2021-2022)

20) Proposal for a harmonised mandatory front-of-pack nutrition labelling to enable consumers to
make health conscious food choices (3 direct, 3 indirect | 2022)

22) Determine the best modalities for setting minimum mandatory criteria for sustainable food
procurement to promote healthy and sustainable diets, including organic products, in schools and
public institutions (3 direct, 3 indirect | 2021)
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lll.  Most Voted — Indirect Relevancy

10) Clarification of the scope of the competition rules in the TFEU with regard to sustainability in
collective actions (5 indirect | 2022)

2) Develop a contingency plan for ensuring food supply and food security (4 indirect | 2021)

7) Evaluation and revision of the existing animal welfare legislation, including on animal transport
and slaughter of animals (4 indirect | 2023)

13) Initiative to improve the corporate governance framework, including a requirement for the food
industry to integrate sustainability into corporate strategies (1 direct, 4 indirect | 2021)

24) Review of the EU promotion programme for agricultural and food products with a view to
enhancing its contribution to sustainable production and consumption (2 direct, 4 indirect | 2020)

26) Proposal for EU-level targets for food waste reduction (1 direct, 4 indirect | 2023)

14) Develop an EU code and monitoring framework for responsible business and marketing conduct
in the food supply chain (1 direct, 3 indirect | 2021)

15) Launch initiatives to stimulate reformulation of processed food, including the setting of
maximum levels for certain nutrients (1 direct, 3 indirect | 2021)

17) Proposal for a revision of EU legislation on Food Contact Materials to improve food safety,
ensure citizens’ health and reduce the environmental footprint of the sector (3 indirect | 2022)

23) Review of the EU school scheme legal framework with a view to refocus the scheme on healthy
and sustainable food (1 direct, 3 indirect | 2023)

27) Proposal for a revision of EU rules on date marking (‘use by’ and ‘best before’ dates) (1 direct,
3 indirect | 2022)

19) Food Fraud, 20) Mandatory front-of-pack nutrition labelling, 22) Minimum mandatory criteria
for sustainable food procurement (3 direct, 3 indirect | 2021-2022)
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IV. MAC’s Year 5 (2020-2021)
A. Direct

18) Proposal for a revision of EU marketing standards for agricultural, fishery and aquaculture
products to ensure the uptake and supply of sustainable products (6 direct | 2021-2022)

11) Legislative initiatives to enhance cooperation of primary producers to support their position in
the food chain and non-legislative initiatives to improve transparency (4 direct, 1 indirect | 2021-
2022)

B. Mixed

19) Enhance coordination to enforce single market rules and tackle Food Fraud, including by
considering a reinforced use of OLAF’s investigative capacities (3 direct, 3 indirect | 2021-2022)

22) Determine the best modalities for setting minimum mandatory criteria for sustainable food
procurement to promote healthy and sustainable diets, including organic products, in schools and
public institutions (3 direct, 3 indirect | 2021)

C. Indirect

24) Review of the EU promotion programme for agricultural and food products with a view to
enhancing its contribution to sustainable production and consumption (2 direct, 4 indirect | 2020)

2) Develop a contingency plan for ensuring food supply and food security (4 indirect | 2021)

13) Initiative to improve the corporate governance framework, including a requirement for the food
industry to integrate sustainability into corporate strategies (1 direct, 4 indirect | 2021)

14) Develop an EU code and monitoring framework for responsible business and marketing conduct
in the food supply chain (1 direct, 3 indirect | 2021)

15) Launch initiatives to stimulate reformulation of processed food, including the setting of
maximum levels for certain nutrients (1 direct, 3 indirect | 2021)
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V. Identified by DG MARE

A. Leading or co-leading

18) Proposal for a revision of EU marketing standards for agricultural, fishery and aquaculture
products to ensure the uptake and supply of sustainable products (6 direct | 2021-2022)

1) Proposal for a legislative framework for sustainable food systems (5 direct, 1 indirect | 2023)
2) Develop a contingency plan for ensuring food supply and food security (4 indirect | 2021)

23) Proposal for a sustainable food labelling framework to empower consumers to make
sustainable food choices (6 direct | 2024)

B. Closely involved

20) Proposal for a harmonised mandatory front-of-pack nutrition labelling to enable consumers to
make health conscious food choices (3 direct, 3 indirect | 2022)

19) Enhance coordination to enforce single market rules and tackle Food Fraud, including by
considering a reinforced use of OLAF’s investigative capacities (3 direct, 3 indirect | 2021-2022)

7) Evaluation and revision of the existing animal welfare legislation, including on animal transport
and slaughter of animals (4 indirect | 2023)

Organic Farming Action Plan
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